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I FIRST VISITED the online crafts bazaar Etsy 
in 2006 because I wanted to give my teenage 
sister  —  who’d fashioned me a wallet out of 
duct tape  —  something handmade for Christ-
mas, but I didn’t want to make it myself. I’ve 
continued to frequent the site, whose real-
world headquarters are in Brooklyn, and which 
now offers crafts from more than 70,000 sellers, 
for an even lamer reason: to get some notion of 
the hipster youth worldview.

The results are in. Young Americans aren’t 
content to wait for their elders to solve the 
“sustainable lifestyle” problem. Instead, they’re 
embracing a style of life  —  on display in 
magazines like ReadyMade and Make  —  that 
dismisses recycling plastic bottles as an inad-
equate means of going green. Whereas their 
elders merely “downcycle” (recycle plastics, say, 
into lower-grade plastics), they’re into “upcy-
cling”  —  which is to say, recycling something 
discarded (like the 35mm slides pictured here) 
into an object that isn’t merely useful, or even 
“green,” but downright trendy.

A spinoff of upcycling is “trashion”  —  as-
sembling chic outfi ts and other accessories 
from used, thrown-out, and found elements. 
The Trashion Street Team, which blogs at et-
sytrashion.blogspot.com, and whose members’ 
creations can be viewed at fl ickr.com/groups/
trashionnation, describes their aesthetic-ethical 
philosophy as one that “encompasses environ-
mentalism and innovation.” Which is exactly 
what we need now.

Trashion shows… … and twisted toons
THE ’80S WERE a low point for Saturday 
morning TV cartoons. During that decade, the 
networks  —  under pressure from cable chan-
nels that aired cartoons all week long  —  relied 
increasingly on toy- and video-game-driven 
shows like “Transformers,” “Super Mario Broth-
ers,” and “He-Man: Master of the Universe.” More 
insidious than their underlying commercialism, 
though, was the style of these cartoons. The 
limited animation on display in Hanna-Barbera 
shows like “Scooby-Doo” and “Super Friends” 
might have been ugly, but imported Japanima-
tion was worse. Just ask the kids who suffered 
seizures while watching “Pokémon.”

And then there was the writing! Supposedly 
moralistic but soul-destroying entertainments 
like “G.I. Joe,” “Teenage Mutant Ninja Turtles,” 
even “My Little Pony” served up adult-style ro-
mance and violence the likes of which older car-

toon viewers were never subjected to. That’s why, 
last week, in the interest of “helping a generation 
get through long-stewing cartoon-related stress 
disorders,” the nerd-culture blog Topless Robot 
identifi ed “The 10 Most Insane, Child-Warping 
Moments of ’80s Cartoons.”

These moments include: An episode of “G.I. 
Joe” in which Shipwreck watches his family 
and friends (who turn out to be evil COBRA 
simulacra) melt before his eyes; the episode of 
“Thundercats” in which the apparently neutered 
cat-people characters arrive at their new home-
world stark naked; the time when a demon cap-
tured and tortured all the ponies on “My Little 
Pony”; and an episode of “Teenage Mutant Ninja 
Turtles” in which the turtles compete to keep an 
eye on a sexy human woman.

Say what you like about Scooby-Doo, at least 
he never ogled Daphne.
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W
HICH OF THESE two 
decisions do you think 
has a bigger impact on 
someone’s life: fi nding 
the right job, or fi nding 
the right signifi cant oth-
er? No one’s going to ar-
gue with the notion that 

where you live affects your employment prospects. 
But the place you call home has a lot to do with your 
chances of fi nding the right partner as well. Hav-
ing an enticing “mating market” matters as much or 
more than a vibrant labor market.

It’s not just that some places have more singles 
than others. If you’re a single man or a single woman 
the odds of meeting that special someone vary dra-
matically across the country.

By far, the best places for single men are the large 
cities and metro areas of the East Coast and Midwest. 
The extreme is greater New York, where single wom-
en outnumber single men by more than 210,000. In 

the Philadelphia area and greater Washington, D.C., 
single women outnumber single men by 50,000. I 
met my wife outside Detroit, where the odds were 
greatly stacked in my favor  —  single women outnum-
ber single men by some 20,000 there.

In fact, single women outnumber single men in 
many large cities around the world, even though 
men outearn women at all ages, according to Lena 
C. Edlund, a Columbia University economist. One 
reason young women in the prime marriage years  —  
the 25-44 age range  —  fl ock to big cities is to com-
pete for the most eligible men. And smart women 
who gravitate to vibrant cities are more likely to stay 
single  —  for longer, at least  —  because they rightly 
refuse to settle for someone who can’t keep up with 
them intellectually or otherwise. 

But women do have an advantage in the Ameri-
can West and Southwest. In greater Los Angeles, 
for example, there are 90,000 more single men than 
women. In Phoenix and the San Francisco Bay Area, 
single men outnumber single women by roughly 
65,000. There are considerably more single men 
than women in San Diego, Dallas, and Seattle, too. 
Each of these regions has grown substantially over 
the past two or three decades, offering jobs in every-
thing from high tech to construction and services. As 
numerous studies of migration show, men  —  espe-

cially those in regions with declining economies  —  
are initially more likely to move long distances for 
economic opportunity, while women are more likely 
to stay closer to home and family.

Being in a place where the gender odds are 
stacked against you can be very frustrating. “When 
I was in Chicago, it was never long between dates” 
says one single male. “When I’m hanging out with 
friends [in the San Francisco Bay Area], often times 
in a large room with few if any women, we routinely 
turn to the topic of how the dating scene sucks.” 

Greater Boston is unusual among large metro ar-
eas. It is one of the very few with a near perfect bal-
ance of singles  —  having just 1,600 or so more wom-
en than men  —  604,960 men to 606,580 women. 
And this may be part of the reason why the region 
ranks third for young singles on a ranking of more 
than 150 metro regions my team and I compiled. 
The entire region surrounding Boston and its im-
mediate suburbs does well, too. Worcester; Portland, 
Maine; and Portsmouth-Manchester, N.H., also score 
among the top fi ve for singles among small-medium-
sized regions nationwide.

This high ranking is good news, because singles 
attract other singles. Numerous studies have found 
that young people pick where they want to live fi rst 
and then search for a job in those places. When 

Forbes magazine asked young singles of both gen-
ders what matters most in the places they live, more 
said “number of other singles” than said “great ca-
reer prospects”; things like “wild nightlife” and “low 
cost of living” came in much farther behind.

The ability to attract young singles also bodes well 
for regional economies. Singles are a large and grow-
ing segment of the population and the workforce. 
With many postponing marriage until their late 20s 
and 30s, and with a signifi cant share of marriages 
ending in divorce, singles now make up more than 
half of all American households, compared with just 
20 percent or so in the 1960s and 1970s.

In our highly mobile society  —  where 40 mil-
lion Americans move every year and 15 million of 
us make signifi cant moves to a new county, a differ-
ent state, or a different country  —  younger singles 
are the most mobile group of all. People in their 20s 
are twice as likely to move as 30-to-34 and 3.5 times 
more likely than 45-54.

The end result of these millions upon millions of 
location decisions is likely to be a widening econom-
ic and cultural divide between the relatively small 
number of fortunate regions that attract singles who 
can choose where they want to live, and the larger 
number whose populations are older, less-skilled, 
more rooted, or even stuck.

Richard Florida is the author of the new book, 
“Who’s Your City?,” and director of the Martin 
Prosperity Institute at the University of Toronto’s 
Rotman School of Management. He can be reached 
at fl orida@creativeclass.com.

Two 
possibilities 
for the 
trashion-
savvy: a 
skirt made 
of ties and a 
lampshade 
made of 
slides.

The Thundercats

Which cities have a surplus of single men (or women) 
— and what that means for the country
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