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In Whei Your City, | make an argumenr about
the imporiance of “place” in the global econ-
omy and how it is creating a spiky world. A
large part of the book puts emphasis on loca-
tion- the idea that the decision of where
live is the most impormant decision anyone
can make, Whe's Your Ciry identifivs and ra-
tionalizes the prafound impact “place” has un
various aspects such as rhe jobs we have ac-
Less Lo, our career paths, our social nerworks,
vur family lives, and our lifestyle choices,
Ultimarely, where we live affects the wealth
we accumulare and our overall happiness.

As well, Whi's Your City provides the fis-
ever rankings of ciries for people in different
life-stages by raring: rhe best places for sin-
gles, the best places for young familics, and
the bese places for empry nesters. This sec-
tion of Whu's Your City grounds new ideas
and data w provide an essential guide for the
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Who's Your Citye

Richard Florida and the Creative City

40 millinn (and more) Americans who move
wach yeas, 1t advises them on issues such as
how w choose where ta live and whar those
choives will mean for cheir lives, happiness,
and communities.
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I moved to Toronta for whar [ belicve was a
once-in-a lifetime appormnice. [ was invited
to build a majot research think rank at (e
Liniversity of Toranto on the topic of “place”,
“creativity”, and “prosperity”.  The prospect
of heading a well-funded and profesionally-
supported research insrirure ar a highly re-
spECEEd major universirg was, for me, or just
about anyvbody far thar marter, a no brainer
decision,

| lowve living in Toranen; if's a world-class city
with countless amazing amenities, Toronro
has wonderful parks, wp notch arts and cul-
ture, and vibrant neighborhoods.

ahalized wirrld

Currently, economic activity is concentrarcd
i a select group of what we call “mega-re-
gions”. These new and incredibly powertul
economic units are areas thar host business
and economic activity an a large scale. Mega-
tegions generate a lion's share of rhe world's
evonomic activity and an even larger share of
the wotld’s innovation and rechnological dis-
coveries. Worldwide, thete are 40 significant
mega-regions. These rich economic areas are



Richard Florida

In hiz new book, Whe's Your Ciov?, Richard Florida, Ditecror of the Martin T'ros-
perity lostitue at the University of Toronte, makes the poine thar, increasingly,
one of the most important decisions you will make in life is where vou chuose 1o
live: Contrary to a flar world emerging chrough globalizadon: Professor Florida
cxplains how the concentrarion of crearivity and ralenr inra mega-regions, such as
the Vancouweer-Purtland Corridor (Cascadia) and the Boston-Washingron region
(Bios-%ash) is causing the global economic field o, rather, become spiky. In our
interview with Professar Flarida, we ralk abour his baal and ask him about the

unpuriance of location and créatvity when it comes to succeeding in 2 new glohal
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home to one-fifth of the warld's population,
owo-thirds of the plobal cconamic aurpur
and 83% of all worldwide innovarion.

Although in comparison to cach other these
regions are relatively flat, the gap berween
mega-regions and the rest of the world is ex-
tremely spiky, This is because mega-regions
are i constant competition with each ocher
for technological develupanent and & higher
state in the global econvmy,

Lhe reason Cascadia has been identified as
a strong and competitive mega-region is be
cause of talent magnerts like Searcle, WA and
Vancouver, B, Tor instance, ;1'ft|'|o1'.gl'| Cas-
cadia ranks only Glsr our af 116 regians {in
rerms of populatian], ir possesses remarkahle
leadership in innovarion and scientific cira-
rions. In facr, Cascadia ranks 10tk in inna-
varinn leadership, 3rd in scientific cirations,
and 21ar in econamic OUEpL,

Regions, citics, and communirics are becom-
ing mare specialized in their industry
up and econamic portfolin. Mare s than

make-

ever hefore, the g|n|'|.11 Economy is Ifm'n:.ing
rerinns 1o think abaur their individual com-
peririve .1d'v::nr:;ges. This in furn is cansing
human '.‘..'I[‘rfr:'=| ard |1ig‘h1_l,' sought afrer tal-
ent o concenrrare in selecr communities.
Clusrering provides  effrtless face-ro-face
communication, informarion sharing, and
reamwaork — all of which are required o spur
innovation and enhance producriviry.

The [act that creative work relics heavily on
inmate knowledge s something we acknowl-
edge and accept as very real.  The borom
ling: Creative workers must be able w bounce
ideas ofl of eacle other; thus, in dhis respec,
clustering and collaboration are essential.

The Creatdve Tlass is the ecanamic growth of
enir furure and it camprises af twn SCEMEnts
of warkers:

Creative Professionals - These profession-
als are the classic kn:‘:wkdg&-has:d workers
including rhose working in health care, busi-
ness and finance, the lepal secron, and eduea-
don.

Super-Creative Core - These warkers include
SCICNTists, engineers, techies, innovarors and
rescarchers, as well as arrisrs, designers, wrir-
crs, and musicians.

Warldwide, rthere ate mare than 150 millian

creative worleers in the Creative Class, In
the U5, the Creative Class only represents a
third of the workdforce. However, they eurn
more than $2.1 trillion dollars - 50% ol all
wages and salaries, ‘lhis roral represents as
much as the manufacturing and service sec-
[n addition, the Creative
Class conrrols nearly 701% (almost $300 bil-
lian) of rhe discretinnary income or buying
power in the U5, Thix is mare than dounbled
thar of the manufacruring and service secrors
combined.

tars combined,

We can already see a scrong emphasia on the
importance of quality of place in the recent
global bartle for crearive talent. Indeed, rhis
stress on “place” will be grearer than ever be-
[ure as regions and communitics compere for
talented workers and experience (brain-gain),
Regions will have o present a place that has
all the characieristics of & complete and au-
thentic comununity, This includes leatures
such as & good job marketeconomy. diverse
and accessible wonenities (restaurans, uarts,
parks, etc.), appealing sesthetics, sale neigh-
borhoods, and viable public tansportation
and connectivity,

Tn the world today, creative types have the
ahilicy to choose the community chey wish
to reside in, A region thar wishes to advance
must understand this trend, especially if they
want to remdin competitive in the global
battle for wlent,




